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Vision 

Department of Commerce with International Business (PG) 

 
M. Com. IB 

 

 

Create a new generation of global players with sense of creativity, dignity and patriotism to meet 

the ever-changing challenges to sustain the purity and cultural heritage of our great nation. 

 
Mission 

 
 To develop the students into confident individual’s through role play in academics and 

extracurricular activities 

 To ensure knowledge transfer by imparting high standards in curriculum through committed 

and dedicated faculty team 

 To impart knowledge based output through academia industry enhancement 

 To transform students into disciplined citizens by infusing ethical and cultural values 

 
 

Program Educational Objectives: 
 

 

PEO 1 
To institute learners the specialized knowledge of Logistics, Supply Chain Management, 

Export Import and International Finance 

PEO 2 To instill students with the practicalities and dimensions of international business 

PEO 3 To provide knowledge on accounting and customs with their empirical background 

 

PEO 4 
To create interest in documentation, human resource and foreign exchange through fictional 

works 

PEO 5 To check and reveal the facts through theoretical knowledge and industrial visit 
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Program Outcomes: (LOCF – UGC) 
 

 

 

PO 1 To Demonstrate the students, the extensive and coherent knowledge of commerce and its 

applications in real international business world 

 

PO 2 The student will get a first-hand understanding on various concepts and theories that will 

provide a strong academic foundation 

 

PO 3 Students will be demonstrated with educational skills in areas of International Business, 

Marketing, Accounting, HR, Logistics, Economics, Statistics & other branches of 

Commerce 

 

PO 4 It enables the students to acquire various soft skills (communication, organizing, and 

analytical) required to manage complete international business situation and life situations. 

 

PO 5 It fulfills students learning requirements by providing an insight of research in Commerce 

and interdisciplinary areas while seeking research pursuits 

 

PO 6 It provides students extreme and rigorous base for teaching, research, and allied business 

administrations. 

 

PO 7 It helps students in building a concrete footing for advanced studies in Commerce 

 

PO 8 It enables a student to prepare for further study, employment, and good citizenship. 

 

 

Program Specific Outcomes: 
 

 
 

 

PSO 1 To develop the innovative skills of the students through practical proficiencies by visiting 

the industries , To show out the documentation, human resource and foreign exchange 

through imaginary workings 

 

PSO 2 To throw light on the knowledge of Logistics and Finance, Outcome of Accounting and 

customs with their experiential backdrop 
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Programme Code: M.Com. IB – International Business 
Programme 

Title: 

Master of Commerce with 

International Business 

Course Code: 22PIB101 
Title Batch: 2022 - 2024 

Management & 

Marketing - 

International 

perspective 

Semester: I 

Lecture Hrs./Week 

or 

Practical Hrs./Week 

 
6 

 
Tutorial Hrs./Sem. 

  
Credits: 

 
5 

Course Objective 
 

Course Outcomes 

 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 

 

Knowledge 

Level 

CO1 To know about the basics of business management K1 

CO2 To understand the objectives and importance of business administration K2 

CO3 To deploy the management styles and practices followed in different nations K3 

CO4 To analyze the basics of international marketing, its challenges and scope. K4 

CO5 
To assess an understanding of international marketing environment, its 

components and their impact on international marketing operations of a firm. K5 

Mapping 
 

PO /PSO 

 
CO 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 H H M H H M H  H H 

CO2 H M H L M L M  M H 

CO3 H M M H H M H  H M 

CO4 M L H H H M M  M H 

CO5 H M H M M M L  H M 

H-High; M-Medium; L-Low 

This course aims at making the student understand the concept and techniques of International 

management and marketing. 

To train them to develop and implement plans and marketing strategies for entering into international 

markets and managing overseas operations. 
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Programme Code: 
M.Com. IB – International 
Business 

Programme 
Title: 

Master of Commerce with 
International Business 

Course Code: 22PIB102 
Title Batch: 2022 - 2024 

Accounting 

for Decision 

Making 

Semester: I 

Lecture Hrs./Week 

or 
Practical Hrs./Week 

 

6 
 

Tutorial Hrs./Sem. 

  

Credits: 

 

3 

Course Objective 
 

Course Outcomes 

 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 
 

Knowledge 

Level 

CO1 
To recollect the concepts of financial accounting 

K1 

CO2 
To get an idea in preparing cost sheet 

K2 

CO3 
To lay a base for budgeting and budgetary control 

K3 

CO4 
To execute break even analysis 

K4 

CO5 
To evaluate the financial status of concern 

K5 

Mapping 
 

PO /PSO 

 
CO 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 M H M H H H L  H H 

CO2 H L H H H M M  H M 

CO3 M M M H L M M  L M 

CO4 M M H L M H L  H H 

CO5 M M H M M M M  H M 

High; M-Medium; L-Low 

To train the students with accounting tools & techniques for needed for business decision-making. 

To equip students to maintain financial records and statements. 
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Programme Code: 
M.Com, IB – International 
Business 

Programme 

Title: 

Master of Commerce with 
International Business 

Course Code: 
 

22PIB103 
Title Batch: 2022 – 2024 

 

Cyber Security 

& Business 

Communication 

Semester: I 

Lecture Hrs./Week 

or 
Practical Hrs./Week 

 

6 
 

Tutorial Hrs./Sem. 

  

Credits: 

 

5 

Course Objective 

 

Course Outcomes 
 

 

CO 

Number 

 

CO Statement 
 

Knowledge 

Level 

CO1 
To remember concepts of cyber security 

K1 

CO2 
To understand the importance of communication in business 

K2 

CO3 
To execute business letter and export import correspondence 

K3 

CO4 
To analyse the need of body language and business etiquette in firms 

K4 

CO5 To evaluate the functions of communication K5 

 

Mapping 
 

PO /PSO 

 

CO 

 

PO1 

 

PO2 

 

PO3 

 

PO4 

 

PO5 

 

PO6 

 

PO7 

 

- 

 

PSO1 

 

PSO2 

CO1 H M M H L H M  L L 

CO2 M M M M M L M  H H 

CO3 H L L H H H L  H L 

CO4 H M M H H H M  M M 

CO5 L H H L L M H  H H 

High; M-Medium; L-Low 

To equip the students with language skills required for conducting international business.  

To make aware the various dynamics in corporate cultures and business etiquette. 
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Programme Code: M.Com. IB – International Business 
Programme 

Title: 

Master of Commerce with 
International Business 

Course Code: 22PIB104 Title Batch: 2022 - 2024 

Innovation and 

Entrepreneurship 

Semester: I 

Lecture Hrs./Week 

or 
Practical Hrs./Week 

 

6 
 

Tutorial Hrs./Sem. 

 

5 
 

Credits: 

 

3 

Course Objective 
 

Course Outcomes 

 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 

 

Knowledge 

Level 

CO1 To define the role of entrepreneurship 
 

K1 

CO2 To outline the generation of new ideas for products 
 

K2 

CO3 To evaluate the originality of the product launched 
 

K3 

CO4 To portray & predict the merits and shortcomings in the product to be launched 
 

K4 

CO5 To choose new ways for the effective entrepreneurship K5 

Mapping 
 

PO /PSO 

 

CO 
PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 M M M M M M H  M M 

CO2 M M M M H M M  H H 

CO3 M M M H M M H  M M 

CO4 H H M L M M L  H H 

CO5 M H L M H L M  M H 

H-High; M-Medium; L-Low 
 

 

 

To elevate the students as entrepreneurs that the industry enquires. 

To know the new avenues of marketing. 
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Programme Code: 
M.Com. IB – International 
Business 

Programme 

Title: 

Master of Commerce with 
International Business 

Course Code: 22PIB 1E1 
Title Batch: 2022 - 2024 

International 

Business 

Relations 

Semester: I 

Lecture Hrs./Week 

or 

Practical Hrs./Week 

 

6 
 

Tutorial Hrs./Sem. 

 

- 
 

Credits: 

 

4 

Course Objective 

 

Course Outcomes 

 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 

 

Knowledge 

Level 

CO1 
To recollect the terms in international environment 

K1 

CO2 
To get the idea of Multinational Corporations and Globalization 

K2 

CO3 
To deploy the importance of balance of power in national power 

K3 

CO4 
To estimate the idea of neighboring countries and their regional integration 

K4 

CO5 To develop the cases about International Economic. K5 

Mapping 
 

PO /PSO 

 
CO 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 H H M M M H H  M L 

CO2 H H M H H H L  L H 

CO3 M H H M M H M  H M 

CO4 H H L L H M H  M M 

CO5 L H M M H H M  H H 

H-High; M-Medium; L-Low 

To enable the students learn the structure of international business. 

To equip the students with relevant inputs environmental factors. 
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Programme Code: M.Com. IB – International Business 
Programme 

Title: 

Master of Commerce with 
International Business 

Course Code: 22PIB1E2 Title Batch: 2022 - 2024 

Social Media 

Marketing 

Semester: I 

Lecture Hrs./Week 

or 
Practical Hrs./Week 

 

6 
 

Tutorial Hrs./Sem. 

 

- 
 

Credits: 

 

4 

Course Objective 
 

 

Course Outcomes 

 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 

 

Knowledge 

Level 

CO1 
To recollect Social Media Platforms like Face book, , Twitter, Instagram, 

YouTube, LinkedIn, etc. for the organic promotion of any business or service 

 
K1 

 

CO2 
To identify the niche areas where you can become an influencer and incorporate 

widely used tools for the social media activities 

 
K2 

CO3 To promote own / ancestral business organically using Social Media 
 

K3 

CO4 To start as a freelancer of Social Media Platforms 
 

K4 

 

CO5 
To prioritize in achieving social media goals with a variety of powerful 

measurement tools, services, and metrics. 
K5 

Mapping 
 

PO /PSO 

 

CO 
PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 H H H L M M M  M H 

CO2 H H H M H H L  H H 

CO3 M M M H M M M  M M 

CO4 H H H L M M M  M H 

CO5 H H H M H H L  H H 

H-High; M-Medium; L-Low 

To Educate the students, various social media platforms. 

To Impart knowledge to the students on the avenues of business through social media  platforms 
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Programme Code: M.Com. IB – International Business 
Programme 

Title: 

Master of Commerce with 
International Business 

Course Code: 22PIB205 
Title Batch: 2022 - 2024 

International 

Logistics 

Management 

Semester: II 

Lecture Hrs./Week 

or 
Practical Hrs./Week 

 

6 
 

Tutorial Hrs./Sem. 

 

- 
 

Credits: 

 

5 

Course Objective 
 

 
Course Outcomes 

 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 

 

Knowledge 

Level 

CO1 To understand the basic framework of international logistics management. 
 

K1 

CO2 To relate the concepts learned in terms outsourcing ,3PL and 4PL 
 

K2 

CO3 To examine the role and importance of customer service in logistics. 
 

K3 

CO4 To analyze role of transportation system in International Trade 
 

K4 

CO5 To describe the importance warehousing and.material Handling. K5 

 
Mapping 

 

PO /PSO 

 

CO 
PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 H H M H H M H  H H 

CO2 H M H L M L M  M H 

CO3 H M M H H M H  H M 

CO4 M L H H H M M  M H 

CO5 H M H M M M L  H M 

H-High; M-Medium; L-Low 

 
The objective of this course is facilitating an understanding of international logistics operations in students 

and imparts knowledge for effective management of international logistics operations. 
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Programme Code: M.Com. IB – International Business 
Programme 

Title: 

Master of Commerce with 
International Business 

Course Code: 22PIB206 
Title Batch: 2022 - 2024 

Foreign Trade 

Procedures and 

Documentation 

Semester: II 

Lecture Hrs./Week 

or 

Practical Hrs./Week 

 

6 
 

Tutorial Hrs./Sem. 

 

- 
 

Credits: 

 

5 

Course Objective 

 

Course Outcomes 

 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 

 

Knowledge 

Level 

CO1 To understand the legal framework governing international trade K1 

 

CO2 
To apply the concepts learned in terms of delivery and international trade 

pricing to actual transactions 

 

K2 

CO3 
To examine the role and importance of export-import documentation 

framework K3 

CO4 To analyze the nuances of import and export clearance procedures K4 

 

CO5 To describe the export incentives and promotional schemes 
 

K5 

Mapping 
 

PO /PSO 

 

CO 
PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 H H M H H M H  H H 

CO2 H M H L M L M  M H 

CO3 H M M H H M H  H M 

CO4 M L H H H M M  M H 

CO5 H M H M M M L  H M 

H-High; M-Medium; L-Low 

The objective of this course is to give practical exposure to trade practices, procedures and 

documentation of international trade (Industry Perspective) to the students. 
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Programme Code: 
M.Com. IB – International 
Business 

Programme 

Title: 

Master of Commerce with 
International Business 

Course Code: 22PIB207 
Title Batch: 2022 - 2024 

 

Shipping and 

Air Cargo 

Management 

Semester: II 

Lecture Hrs./Week 

or 
Practical Hrs./Week 

 

5 
 

Tutorial Hrs./Sem. 

 

- 
 

Credits: 

 

4 

Course Objective 

 

Course Outcomes 

 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 

 

Knowledge 

Level 

CO1 
To recollect the role of shipping and air industry in International business. 

K1 

CO2 
To understand the shipping management with international maritime 

environment in which they operate and how they are managed. K2 

CO3 
To execute the basic types of operations and advanced scientific air and 

shipment. K3 

CO4 
To analyze the basic documentation used in the air and shipping industry. 

K4 

CO5 To assess the documents which is used in shipping industry. K5 

Mapping 
 

PO /PSO 

 
CO 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 H M H H H H M  H L 

CO2 M H L H M M M  M H 

CO3 L M M H H H M  M M 

CO4 H L M M M H M  L H 

CO5 M M M H H H M  H M 

H-High; M-Medium; L-Low 

To equip the students with skills required for freight in air and sea cargo management 

To make aware the dynamics of air and sea cargo management. 
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Programme Code: M.Com. IB – International Business 
Programme 

Title: 

Master of Commerce with 
International Business 

Course Code: 22PIB208 
Title Batch: 2022 - 2024 

Map Reading and 

Route Tracing 

Semester: II 

Lecture Hrs./Week 

or 
Practical Hrs./Week 

 

5 
 

Tutorial Hrs./Sem. 

 

5 
 

Credits: 

 

4 

 

Course Objective 
 

Course Outcomes 

 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 

 

Knowledge 

Level 

CO1 
 

To remember the Capital, Currency and Language of Countries in Continents 

 
K1 

CO2 To apply the idea of Map Coloring and Capital Plotting 
 

K2 

CO3 To get the idea of practical documentation in overseas trade 
 

K3 

CO4 
To categorize the countries profile through route tracing & their specific 

identification 

 
K4 

CO5 To evaluate the record on map reading and documentation K5 

Mapping 
 

PO /PSO 

 
CO 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 H H M L M H M  M L 

CO2 M H L M H H L  L M 

CO3 M M M H M M M  M H 

CO4 H H M L M H M  M L 

CO5 M H L M H H L  L M 

H-High; M-Medium; L-Low 

To train the students with the practical exposure on trade procedures 

To give the input on mapping knowledge through routing and tracing map. 
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Programme Code: 
M.Com, IB – International 
Business 

Programme 

Title: 

Master of Commerce with 
International Business 

Course Code: 
 

22PIB2E3 
Title Batch: 2022 – 2024 

 

International 

Supply Chain 

Management 

Semester: II 

Lecture Hrs./Week 

or 
Practical Hrs./Week 

 

6 
 

Tutorial Hrs./Sem. 

  

Credits: 

 

5 

Course Objective 

 

Course Outcomes 
 

 

CO 

Number 

 

CO Statement 
 

Knowledge 

Level 

CO1 
To read and understand the advanced concepts of Supply chain Management 

and to identify various research problems in the area K1 

CO2 
To match and design sustainable supply chain management strategies to solve 

the management problems in the said area. K2 

CO3 
To compare the measurement tools for analyzing the driving forces for 

understanding customer demand and managing supply K3 

CO4 
To familiarize the learners with concepts and techniques of supply chain score 
cards and to develop scale of economies K4 

CO5 To evaluate the supply chain management with new software K5 

 

Mapping 
 

PO /PSO 

 

CO 
PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 H M M H L H M  L L 

CO2 M M M M M L M  H H 

CO3 H L L H H H L  H L 

CO4 H M M H H H M  M M 

CO5 L H H L L M H  H H 

H-High; M-Medium; L-Low 

To link all the supply chain partners and to connect the global business To create awareness about 

supply chain management software 
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Programme Code: M.Com. IB – International Business 
Programme 

Title: 

Master of Commerce with 
International Business 

Course Code: 22PIB2E4 
Title Batch: 2022 - 2024 

World Economic 

Resources 

Semester: II 

Lecture Hrs./Week 

or 
Practical Hrs./Week 

 

6 
 

Tutorial Hrs./Sem. 

 

- 
 

Credits: 

 

5 

Course Objective 
 

 

Course Outcomes 

 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 
 

Knowledge 

Level 

CO1 
To recollect the understanding on geography of resources in the global context  

K1 

CO2 
To get the idea for on the segments of world geography  

K2 

CO3 
To apply skills on energy resources and manufacturing industries  

K3 

CO4 
To evaluate the conceptual knowledge on the natural regions and various kinds 

of business transactions 
 

K4 

CO5 To design new ways for mapping the most prominent resources K5 

Mapping 
 

PO /PSO 

 
CO 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 H M H L M H M  H M 

CO2 H L H M H H L  H H 

CO3 M M M H M M M  M M 

CO4 H M H L M H M  H M 

CO5 H L H M H H L  H H 

H-High; M-Medium; L-Low 

To instill the students with the topography and resources available in the world 

To impart knowledge to the students on the multifaceted resources of our Country 



15  

Course Outcomes 

 

Course Code: 22PIB2N1 
Title Batch: 2022 - 2024 

Introduction to 

International 

Business 

Semester: II 

Lecture Hrs./Week 

or 

Practical Hrs./Week 

 

2 
 

Tutorial Hrs./Sem. 

  

Credits: 

 

2 

Course Objective 

 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 

 

Knowledge 

Level 

CO1 To understand the basics of international business. K1 

CO2 
To Identify the role and impact of foreign exchange market in international 

business K2 

CO3 
To analyze international business from a multi-centric perspective, avoiding 

ethnocentrism K3 

CO4 To know the importance of the world trade organization in International trade. K4 

CO5 To evaluate the basic documents needed for export and import from India. K5 

Mapping 
 

PO /PSO 

 
CO 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 H H M H H M H  H H 

CO2 H M H L M L M  M H 

CO3 H M M H H M H  H M 

CO4 M L H H H M M  M H 

CO5 H M H M H M H  H H 

High; M-Medium; L-Low 

 

 

 

 

 

An understanding of international business is essential for students in today's interdependent global world. This 

course will provide students with the knowledge, skills, and abilities to understand role of International business. 
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Programme Code: 
M.Com. IB – International 
Business 

Programme 
Title: 

Master of Commerce with 
International Business 

Course Code: 22PIB2N2 
Title Batch: 2022 - 2024 

 

Fundamentals 

of Global 

Business 

Semester 
: 

III 

Lecture Hrs./Week 

or 

Practical Hrs./Week 

 

2 
 

Tutorial Hrs./Sem. 

  

Credits: 

 

2 

Course Objective 
 

Course Outcomes 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 

 

Knowledge 

Level 

CO1 
To remember the global level implications of environment 

K1 

CO2 
To understand the concepts of import procedures and export marketing 

K2 

 

CO3 
To deploy the practicalities of logistics and international marketing  

K3 

CO4 
To evaluate the methods of entry in international business 

K4 

CO5 To compare the cases in international Business. K5 

Mapping 
 

PO /PSO 

 
CO 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 H M M M H M H  H H 

CO2 L H M L H H L  M L 

CO3 M L M H M L M  H L 

CO4 M M M M H H H  M M 

CO5 H H M H M H M  M M 

H-High; M-Medium; L-Low 

To familiarize the students with the basic concepts of International Business 

To make students to understand the various phases of International Business 
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Course Outcomes 

 

 
Programme Code: M.Com. IB – International Business 

Programme 

Title: 

Master of Commerce with 
International Business 

Course Code: 22PIB309 
Title Batch: 2022 - 2024 

Research 

Methodology 

Semester: III 

Lecture Hrs./Week 

or 
Practical Hrs./Week 

 

6 
 

Tutorial Hrs./Sem. 

 

- 
 

Credits: 

 

4 

Course Objective 

 

 

Course Outcomes 

 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 

 

Knowledge 

Level 

CO1 To remember the types of research 
 

K1 

CO2 To get the idea about data collection and sampling 
 

K2 

CO3 To execute the statistical inference for the collected data through interpretation 
 

K3 

CO4 To evaluate interpretation and report writing mechanism 
 

K4 

CO5 To decide new ways for doing effective research K5 

Mapping 
 

PO /PSO 

 
CO 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 M H M L M M L  M H 

CO2 L H L M H L M  L H 

CO3 M M M H M M H  M M 

CO4 M H M L M M L  M H 

CO5 L H L M H L M  L H 

H-High; M-Medium; L-Low 

To acquaint the students with the tools and techniques of international research 

To scrutinize the research problem by applying various analysis 
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Programme Code: 
M.Com. IB – International 
Business 

Programme 

Title: 

Master of Commerce with 
International Business 

Course Code: 22PIB310 
Title Batch: 2022 - 2024 

Global 

Financial 

Management 

Semester: III 

Lecture Hrs./Week 

or 

Practical Hrs./Week 

 

6 
 

Tutorial Hrs./Sem. 

  

Credits: 

 

4 

Course Objective 
 

Course Outcomes 

 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 

 

Knowledge 

Level 

CO1 
To keep in mind the role of International financial management in Indian 

economy K1 

 

CO2 
To get the idea of multinational financial management and international 

banking 

 

K2 

CO3 
To implement the different kinds of multinational banking accounts 

K3 

CO4 
To evaluate the role of financial institutions and services of multinational banks 

K4 

 

CO5 
 

To measure the major financial institutions and their services 
 

K5 

Mapping 
 

PO /PSO 

 
CO 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 M M H M H H L  H H 

CO2 H M M H L M M  H M 

CO3 H M M H M M M  L M 

CO4 M M H L H H L  H H 

CO5 M M H M M M M  H M 

H-High; M-Medium; L-Low 

To get familiarize in the areas of foreign exchange management 

To enrich various foreign exchange operations in international business 
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Programme Code: 
M.Com, IB – International 
Business 

Programme 

Title: 

Master of Commerce with 
International Business 

Course Code: 
 

22PIB311 
Title Batch: 2022 – 2024 

 

Export Import 

Finance 

Semester: III 

Lecture Hrs./Week 

or 
Practical Hrs./Week 

 

5 
 

Tutorial Hrs./Sem. 

  

Credits: 

 

4 

Course Objective 

 

Course Outcomes 
 

 

CO 

Number 

 

CO Statement 
 

Knowledge 

Level 

CO1 
 

To remember the role play of international trade finance K1 

CO2 
 

To understand the financial sources available for EXIM trade K2 

CO3 
 

To apply the services of EXIM Bank of India K3 

CO4 
 

To analyse the sourcing of finance through EXIM Finance to international 

business 

K4 

CO5 To evaluate the EXIM finance benefited K5 

 

Mapping 
 

PO /PSO 

 

CO 

 

PO1 

 

PO2 

 

PO3 

 

PO4 

 

PO5 

 

PO6 

 

PO7 

 

- 

 

PSO1 

 

PSO2 

CO1 H M M H L H M  L L 

CO2 M M M M M L M  H H 

CO3 H L L H H H L  H L 

CO4 H M M H H H M  M M 

CO5 L H H L L M H  H H 

H-High; M-Medium; L-Low 

To focus on the theoretical foundations of international trade finance The students are made to learn 

the pattern, structure and policies 
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Programme Code: M.Com. IB – International Business 
Programme 

Title: 

Master of Commerce with 
International Business 

Course Code: 22PIB312 
Title Batch: 2022 - 2024 

Foreign Exchange 

Management 

Semester: III 

Lecture Hrs./Week 

or 
Practical Hrs./Week 

 

6 
 

Tutorial Hrs./Sem. 

 

5 
 

Credits: 

 

5 

Course Objective 

 

 
Course Outcomes 

 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 

 

Knowledge 

Level 

CO1 

 

To understand the basic framework of FERA and FEMA. 
 

K1 

CO2 To keep in mind the exchange rates and its types 
 

K2 

CO3 To get the idea of foreign exchange transactions. 
 

K3 

CO4 To evaluate the administration of foreign exchange with RBI Regulation 
 

K4 

CO5 To review the foreign exchange rates with the contract of interbank deals K5 

Mapping 
 

PO /PSO 

 
CO 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 M H M L M M L  M H 

CO2 L H L M H L M  L H 

CO3 M M M H M M H  M M 

CO4 M H M L M M L  M H 

CO5 L H L M H L M  L H 

H-High; M-Medium; L-Low 

To get familiarize in the areas of foreign exchange management 

To enrich various foreign exchange operations in international business 
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Programme Code: 
M.Com. IB – International 
Business 

Programme 

Title: 

Master of Commerce with 
International Business 

Course Code: 22PIB3E5 
Title Batch: 2022 - 2024 

 

International 

Economics 

Semester: III 

Lecture Hrs./Week 

or 
Practical Hrs./Week 

 

5 
 

Tutorial Hrs./Sem. 

  

Credits: 

 

5 

Course Objective 

 

Course Outcomes 

 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 

 

Knowledge 

Level 

CO1 
To recollect information about international trade 

K1 

CO2 
To get the idea of economic theories and commercial policies 

K2 

CO3 
To apply adjustment mechanism of balance of payment and foreign exchange 

rate K3 

CO4 
To review the international economic relations 

K4 

CO5 To assess the cases about International economics K5 

Mapping 
 

PO /PSO 

 
CO 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 L M L M M M M  H L 

CO2 M H M M M M H  M M 

CO3 H L M H L H L  M L 

CO4 M H H L H H L  H H 

CO5 L M M M M L H  L M 

H-High; M-Medium; L-Low 

To focus economic outlook with which international business disseminates 

To teach various theories to gain from trade 
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Programme Code: M.Com. IB – International Business 
Programme 

Title: 

Master of Commerce with 
International Business 

Course Code: 22PIB3E6 
Title Batch: 2022 - 2024 

 

Trends in 

E-Commerce 

Semester: III 

Lecture Hrs./Week 

or 
Practical Hrs./Week 

 

5 
 

Tutorial Hrs./Sem. 

 

- 
 

Credits: 

 

5 

Course Objective 
 

Course Outcomes 

 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 

 

Knowledge 

Level 

CO1 To recollect e-commerce and various e-transactions in business 
 

K1 

CO2 To identify the transactions security in e-business activities 
 

K2 

CO3 To start identifying and use the electronic payment system 
 

K3 

CO4 To evaluate the issues in the e-business and internet marketing 
 

K4 

CO5 To create new business segments through the trends available in e-commerce K5 

 
Mapping 

 

PO /PSO 

 

CO 
PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 H H H L M M M  M H 

CO2 H H H M H H L  H H 

CO3 M M M H M M M  M M 

CO4 H H H L M M M  M H 

CO5 H H H M H H L  H H 

H-High; M-Medium; L-Low 

To educate the students, on concept of e-commerce and different e-transactions 

To impart knowledge to the students on the issues of e-Business and internet marketing 
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Programme Code: M.Com. IB – International Business 
Programme 

Title: 

Master of Commerce with 

International Business 

Course Code: 21 PIB 3IN1 
Title Batch: 2022 - 2024 

Internship / 

Institutional 

Training 

(EXIM, 

Manufacturing 

Concerns) 

Semester: III 

Lecture Hrs./Week 2 Tutorial Hrs./Sem. - Credits: 2 

Course Objective 

 

Course Outcomes 

 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 

 

Knowledge 

Level 

CO1 Helps to choose and list the industries 
 

K1 

CO2 To outline the nature and scope of the industries 
 

K2 

CO3 To get associate with the industry-academia interface 
 

K3 

CO4 To examine the work carried out in the industry 
 

K4 

CO5 To design the internship report with elements of industry 
 

K5 

Mapping 
 

PO /PSO 

 
CO 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 L M M M H H H  H H 

CO2 M M M M M H H  H H 

CO3 H H H H H H H  H H 

CO4 L H H H H H H  H H 

CO5 H M H M M H M  M M 

H-High; M-Medium; L-Low 

To train the students with the practical exposure in industry 

To develop entrepreneurism among students 
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Programme Code: 
M.Com, IB – International 
Business 

Programme 

Title: 

Master of Commerce with 
International Business 

Course Code: 
 

22PIB413 
Title Batch: 2022 – 2024 

 

Global Risk 

Management 

and Insurance 

Semester:  

IV 

Lecture Hrs./Week 

or 
Practical Hrs./Week 

 

6 
 

Tutorial Hrs./Sem. 

  

Credits: 

 

4 

Course Objective 

 

Course Outcomes 
 

 

CO 

Number 

 

CO Statement 
 

Knowledge 

Level 

CO1 
To remember the kinds of available risks 

K1 

CO2 
To get the idea of risk control and risk mitigation 

K2 

CO3 
To execute concepts of insurance policies and its association with risk 

management K3 

CO4 
To analyse the methods of issuing of insurance policy 

K4 

CO5 To evaluate the settlement of all kinds of insurance claims K5 

Mapping 
 

PO /PSO 

 

CO 

 

PO1 

 

PO2 

 

PO3 

 

PO4 

 

PO5 

 

PO6 

 

PO7 

 

- 

 

PSO1 

 

PSO2 

CO1 H M M H L H M  L L 

CO2 M M M M M L M  H H 

CO3 H L L H H H L  H L 

CO4 H M M H H H M  M M 

CO5 L H H L L M H  H H 

H-High; M-Medium; L-Low 

To administer the risky situation and to overcome it through insurance To enhance the concept of risk in 

international trade, policies and regulations 
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Programme Code: 
M.Com, IB – International 
Business 

Programme 

Title: 

Master of Commerce with 
International Business 

Course Code: 
 

22PIB414 
Title Batch: 2022 – 2024 

 

Customs Law 

and Practices 

Semester: IV 

Lecture Hrs./Week 

or 
Practical Hrs./Week 

 

6 
 

Tutorial Hrs./Sem. 

  

Credits: 

 

4 

Course Objective 

 

Course Outcomes 
 

 

CO 

Number 

 

CO Statement 
 

Knowledge 

Level 

CO1 
 

To remember the types of Indirect taxations K1 

CO2 
 

To understand the concept of excise duty and central sales tax K2 

CO3 
 

To implement the valuation of customs taxation K3 

CO4 
 

To review the importance of GST in Indian Environment K4 

CO5 To gain knowelege on various customs procedures K5 

Mapping 
 

PO /PSO 

 

CO 

 

PO1 

 

PO2 

 

PO3 

 

PO4 

 

PO5 

 

PO6 

 

PO7 

 

- 

 

PSO1 

 

PSO2 

CO1 H M M H L H M  L L 

CO2 M M M M M L M  H H 

CO3 H L L H H H L  H L 

CO4 H M M H H H M  M M 

CO5 L H H L L M H  H H 

H-High; M-Medium; L-Low 

To give the theoretical framework of customs and its practices in India . 

To teach various clearance procedures and exemptions in customs 
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Programme Code: 
M.Com. IB – International 
Business 

Programme 

Title: 

Master of Commerce with 
International Business 

Course Code: 22PIB4E7 
Title Batch: 2022 - 2024 

International 

Human 

Resource 

Management 

Semester: IV 

Lecture Hrs./Week 

or 
Practical Hrs./Week 

 

6 
 

Tutorial Hrs./Sem. 

  

Credits: 

 

5 

Course Objective 

 

Course Outcomes 

 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 
 

Knowledge 

Level 

 

CO1 
To keep in mind the importance of human resource management  

K1 

CO2 
To understand the human resource practices in overseas market 

K2 

CO3 
To implement human resource selection and recruitment 

K3 

 

CO4 
To estimate the benefits for human resource due to performance appraisal  

K4 

CO5 To Frame the HR cases in international perspective K5 

Mapping 
 

PO /PSO 

 
CO 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 H M H M M M H  M M 

CO2 M M H M L M H  M H 

CO3 H H H H M M H  M H 

CO4 H H H L H H M  H L 

CO5 H M M M H H H  H M 

H-High; M-Medium; L-Low 

To acquaint the students with concepts & strategies of global human resource management 
 

To enhance students skill to effectively manage the human resource in international perspective 
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Programme Code: M.Com. IB – International Business 
Programme 

Title: 

Master of Commerce with 
International Business 

Course Code: 22PIB4E8 
Title Batch: 2022 - 2024 

International 

Strategic 

Management 

Semester: IV 

Lecture Hrs./Week 

or 
Practical Hrs./Week 

 

6 
 

Tutorial Hrs./Sem. 

 

- 
 

Credits: 

 

5 

Course Objective 

 

Course Outcomes 

 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 

 

Knowledge 

Level 

CO1 
To recollect the understanding on strategies available in the global context  

K1 

CO2 
To get the idea for on the competitive advantage of various strategies  

K2 

CO3 
To apply the strategies in business and arrive at possible solutions  

K3 

CO4 
To evaluate the conceptual knowledge on the best strategy adaptation  

K4 

CO5 To design new ways in business after implementation of the strategies K5 

Mapping 
 

PO /PSO 

 

CO 
PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 H H H L M M M  M H 

CO2 H H H M H H L  H H 

CO3 M M M H M M M  M M 

CO4 H H H L M M M  M H 

CO5 H H H M H H L  H H 

H-High; M-Medium; L-Low 

To educate the students, various available strategies that can be adhered in International Trade 

To impart knowledge to the students on the solutions after implementation of the strategy 
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To seek the students capacity and to make him as a complete researcher 
 

To develop students compatibility in research work 

 

Programme Code: M.Com. IB – International Business 
Programme 
Title: 

Master of Commerce with 
International Business 

Course Code: 21 PIB 4MP1 
Title Batch: 2022 - 2024 

Major Research 
Project 

Semester: IV 

Lecture Hrs./Week 

Or 

Practical Hrs./Week 

 

12 
 

Tutorial Hrs./Sem. 

 

8 
 

Credits: 

 

8 

 

Course Objectives 

 

 

 

 
Course Outcomes 

 

On the successful completion of the course, students will be able to 
 

 

CO 

Number 

 

CO Statement 

 

Knowledge 

Level 

CO1 To relate chosen project with the existing scenario K1 

CO2 Lay the outline for the chosen projects K2 

CO3 To figure out objectives, methodology and statistical tools to be applied 
 

K3 

CO4 To evaluate the genuineness of research project work through publications 
 

K4 

 

CO5 To design the research report at par with the society framework 
 

K5 

Mapping 
 

PO /PSO 

 

CO 
PO1 PO2 PO3 PO4 PO5 PO6 PO7 - PSO1 PSO2 

CO1 L H H H H H H  H H 

CO2 M M H M H H H  H H 

CO3 H H H H H H H  H H 

CO4 L H H H H H H  H H 

CO5 H H M M M H M  H M 

H-High; M-Medium; L-Low 




