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Abstract

The focal point of the present study is to
identify the determinants of two wheelers purchase
among college students and the necessary data is
collected from the students studying in NGM
College through by distributing the questionnaire.
Convenience sampling method is adopted to select the
120 sample respondents. Simple percentage,
Weighted average ranking, Friedman rank test and
Chi-square test are utilized to process the data and
draw inferences. From the studyj, it is ascertained that
variables namely age, family income per month and
level of awareness on various brands of two wheelers

are found to have association with level of influence on
two wheeler purchase.

Keywords: Two wheelers Purchase — Influencing
Factors — College Students

Introduction

~ Automobile is one of the largest industries
n global market. Being the leader in product and
~ process technologies in the manufacturing sector, it
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| H___._.,_;,mm,. one of the drivers of
nomic g :%m.__u,nmu_ap%. to provide a new

omic grow
nﬁm .,M*Wuﬁwmaaoc:o policy for realizing the
mnamw mwomsz ‘_ummﬁms.ﬂaw:% the moo:oau\. As India's
ransport network is developing at a fast pace,
Indian Automobile Industry 1S growing too.

A Various types of vehicles are _.dmscmmoﬂc_.mm
by the Automobile Industry m:ﬁ.m in particular
Trucks. Buses, Cars, Defense vehicles and Two-
wheelers. The importance of the two wheeler
industry emerges from the fact that it serves the
common man of India. The Two wheelers have
become the most common, popular and a very
important mode of transportation in India

o 5  The two wheeler segment in India has
S witnessed one of the most striking levels of growth
~in the automobile industry. The Indian two wheeler
i  market has undergone significant renovation in
recent times and stylish, fuel-efficient, and eco-
- friendly two wheelers are gaining popularity. In
~ addition, the markets in Asia, Africa, Middle East,
~ South America, and even parts of Europe are
~ progressively emerging as new markets for the
~ Indian two wheelers that indicate their enhanced
- stature and technological prowess. Vehicles are
identified as means of logistics and conveyance, a
‘dynamic of livelihood, and even an insignia of
wealth and luxury.

~ India is the second largest two-wheeler
manufacture in the world and largest manufacture in
the in the world. Indian two-wheeler segment
clude in a range of vehicle such as the scooter-
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geared and unguarded, moped and motorcycle. In
India there are a three scooter manufactures, and
three moped manufactures, Hero Honda, TVS,
Bajaj Auto, Suzuki, Yamaha, etc. are leading
manufacturer.

Review of Literature

The studies carried out earlier with regard to
the choice of two wheeler and the factors leading to
purchase decision are reviewed in the following
paragraphs.

Kannan and Suriyanarayanan (2016) in their
study on “An observational study on Two Wheeler
buying choice” reveals that service support after
sales is the prime reason for the customer to prefer
the particular company. Further, the study reveals
that mileage is the major crux factor for choosing
particular brand by the customer. Priyanka Jain
(2015) in her study tries to measure the customers’
satisfaction of two wheeler vehicles. The result
shows that majority of the respondents are satisfied
with the overall performance of Yamaha showroom
and few customers are dissatisfied with mileage of
the bike. Valamathi (2015) in her study on
“Factors Influencing the Students Buying Behavior
of Two Wheelers in Tirupur District” reveals that
after sales service, price and new models are the
major factors leading to purchase decision of
customers. Amsaveni and Kokila (2014) in their
study on “A Study on Satisfaction Levels of
Working Women towards Two Wheelers in
Coimbatore, Tamil Nadu” discloses that majority of
the respondents are satisfied with the vehicle they
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i study reveals that the
ct performance, cost effectiveness,
and re-sale value while purchasing two
. e da e
Rmhoamnﬁﬁm ar m.mﬂ:um @Ocv_mm like m._.on_cm:ﬂ
" breakdown and low mileage. Ramana and Para
A Subbaiah (2013) carried out a study in Nellore
S nGee with A sample of 252 customers to
gamﬁﬁama the factors influencing purchasing
B mmo..m_mo: of two wheelers. The study discloses that
S _.mmmu income, education and occupation are found to
‘ ' have association with brand being used. The factors
like style. promotional offers, price, capacity of
engine, fuel economy, service  availability,
g maintenance cost and brand ambassador are the
e major influencing factor for buying decision.
~ Romald Mani and Debasis Tripathy (2013)
~ conducted a study to identify the factors influencing
~ the purchase of two wheeler bikes in Uttar Pradesh.
~ The study depicts that that Honda and Bajaj brands
~ are preferable buying choice for the consumers.
- Sawant (2007) in his study stated that maintenance
- and mileage are the two important deciding factors
~in the purchase decision process. Also, he observes
- that the respondents found a big difference in price,
~ suitability for women, mileage and resale value
_amongst various models available in the market.

Statement of the Problem
~ The purchase decision is affected by a host of
ariables namely personal, professional needs,
titudes and values, personality characteristics, social,
onomic and cultural background, age, gender.
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professional status to social influences of various
kinds exerted a family, friends, colleagues and society
as a whole. The combination of these factors helps the
consumer in decision making. Further, psychological
factors such as individual consumer needs.
voqomvmosmv attitudes, the learning process and
personality characteristics are the similarities, which
operates across the different types of people and
influence their behaviour. In this backdrop, it is
imperative to know the reasons for the buying the two
wheelers, awareness on various brands of two
wheelers and the determinants of two wheelers

purchase.

Objectives of the Study
The following are the objectives of the

study.
1. To know the reason for buying the two

wheelers
2. To identify the respondents’ awareness on

various brands of two wheelers
3. To ascertain the determinants of two

wheelers purchase

Hypotheses
In tune with the objectives of the study, the

following null hypotheses have been framed to test
the association with the selected variables. The null
hypotheses are: . ,
e Age does not associated with the
influence on two wheelers purchase

e Gender does not associated with the level of
influence on two wheelers purchase

level of
















