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Abstract

This research is aims to find out the ysers'
s

level of opinion and the variables that is associated with
= s
the problems faced by the respondents in using the e-:l 1U SfTS R A o
for the study have been collected by issue of structure%lr : . tsltlm o
e ' uestionnaire i

for awarerlless qf e-agriculture and barriers of e-agriculture. Of the totallnl?z!:]dﬁr " l'ﬂmw'the N
120 questionnaires are collected and out of 120 questionnaires collected, shil;e?mm;“esstljsdued’
haw.f: pr.ooﬁng that all the living things is to take food in our life time so we Zrzedew .insen:;
cultivation of product so we have to develop the e-agricultural. F

prefere i
NCES on e-agriculture. Ascertainthe users”

Ay
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Introduction

E-agriculture is an area of application of information and communication technologies

under action line c7, benefits in all aspects of life, in the Geneva plan of action of wises, ensure the
systematic dissemination of information using ICTS on agriculture, animal husbandry, fisheries,
order to provide ready to access to comprehensive, up-to-date and detailed
larly in rural areas, in public -private partnership should seek to
rument to improve production(quantity and quality The food

gned the responsibility of

ed nations (FAO)was assi
' ion i ed an extensive survey on |
ulture action line.FAO conduct _ |
wr y of practice in 2007 together with the .

ture communit :
& global imitative 10 enhance SIIstamat')le
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forestry and food, in
knowledge and information, particu
maximize the use of ICTs as an inst
and agriculture organization of the unit
organizing activities related to the e-
this subject and launched the e-agri

founding partners. the e-agriculture community 13 ;] _
agricultural development and food security by i relatively recent term 10 the

aking. It is @
plays an active role in WSIS follow-up and WSIS stocktaKking: = ¢ use of the term 5¢&

field of agriculture and rural development Pm“‘ﬁom global
materialize with the dissemination of results . od and agriculture .0

nations(un).this survey conducted i late 2006 bY t1lij:dfi
united nations found that half of thos€ who.rep
dissemination, access and exchangg,
around rural development in contrass
hardware and technological tools.
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Objectives of the Study s“‘-t '
I'o find out the solutions for the question raised above, the following Ohjecti\,eg
e To find out the users” preferences on e-agriculture,
e To ascertain the users” level of opinion and the variables that isassociated With
Usery

opinion about e-agriculture.
e To analyses the problems faced by the respondents in using the e“agficulture

Methodology

The present study is mainly based on primary data which is collected from the respo
in Pollachi Taluk through issue of questionnaire which contains questions relating to the p“dems
profile of sample respondents, details of using e-agriculture, reason for awareness Ofe‘agn:zfm
and barriers about e-agriculture .Necessary guidance was given to the respondents for filling upti:

questionnaire.

Sampling Technique

The data required for the study have been collected by issue of structured questionnajre ;,
order to know the reason for awareness of e-agriculture and barriers of e-agriculture .Of the tota]
120 questionnaires issued, 120 questionnaires are collected and out of 120 questionnaires yer,
collected, 120 questionnaires are taken for analysis because of incomplete information found ip th
four questionnaires. Convenience sampling method is adopted to select the sample respondents.

Frame Work Analysis

The main intention of the study is to find out the awareness on e-agriculture and barriers
about e-agriculture.the primary data collected were reformulated and consolidated into master

Findings of the Study

The findings of this study are namely, personal profile of sample respondents, choosing of

fal’m]ng awarenes ; .
; > 0n € agriculture, barriers to pre : o i
: ) vent for e- suggestio
e-agriculture. P e-agriculture system and sugg

229
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Association between Select Variables and Level of Awareness — C hi-Square test

______‘_—-—__
Caleul Tabje
N Level of Awareness Total Df ey :_‘: :::e :_:i": i ‘
Variables E\:ai. ‘ R%
Low Medium High }
T ——
AGE \K
I _\
Bf}‘;:'r 520 67(97.10%) | 2(2.90%) | 0(0.00%) | 69(100.00%) "
21-30 Years | 24(75.00%) 825.00%) | 0(0.00%) | 32 (100.00%)
6 | 54437 | 1250
31-40 Years | 3(33.30% 3333%) | 3(33.30%) | 9 (100.0%) )
-—_____‘—————___
Abov _ _
Yo :r:o 9 (90.00%) 110.00%) | 0(0.00%) | 10(100.00%)
— | —
OCCUPATION —
Student 30(3‘;'90% 89.30%) | 48(55.80%) | 86(100.00%) B e
Self- —_ . !
employed (0.00%) 0(0.00%) 3(100.00%) | 3(100.00%%) E
. - l
Agriculturist | 7(29.20%) 5(20.80%) 12(50.00%) | 24(100,00%5) '[
e |
Private —— ) [ — ‘
Employee (0.00%) 1(33.30%) 2(66.70%) 3(100.00%) |
———— 8 | 10.247 | 15507 |\
e e o |
|
Government :
Employee | %000%) | 0(0.00%) 4(100.00%) | 4(100.000)
— | I
ANNUAL INCOI\m\J_—_“'—-—-—-h——-______________________‘ B
Below Wrﬁ“““—”‘-—-—-——-___m__________ B
40 03. "/- 0y
50,000 93.00%) | 37,0005 43(100.005)
T - B N
50,001- W“‘“ﬁ&am&ﬁ_h LR 3| 14.336 815 |
24(58 500, - D
100000 (28:50%) 17(41.500) 41(100.000,) :
s S ]
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Conclusion
The present study is undertaken with a motto to ascertain the respondeng "
: . ; ; A ar
barriers and suggestions in ¢_agriculture.the study reveals that majority of r 3

eSpondents re,, & S‘:as
wed b} Ady ertis 1y

Me
ferrcd to SOLU'C{: ofn'[_
ority of TeSpondep, N

i

ood €amings and G‘)Od

mformation sharing is the influencing factor to use of e-agriculture follo
Friends, Social media, Internet. And the majority of respondents pre
al media and the choosing of farming the maj

and remaining followed by Good social status, G
tuture in this work, Family pressure and Proud to be farmer.

agriculture by the soci
[raditional occupation
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